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Masked Emotions: The Culture of COVID-19
Written by Keith Sykes

Practically 
everywhere 
you look, 
you will 

see individuals in 
protective face 
coverings or signs 
that read, “Face 
masks required 
to enter.” Masks 
have become a 
hot commodity 
and sort of a 
fashion statement 
in the wake of 

the pandemic. Those with an 
entrepreneurial spirit have 
even figured out a way to 
capitalize off the sale of the 
masks. Face masks have been 
used for political statements, 
to bring attention to social 
injustices, or to bring humor to 
the person reading it. Another 
staple that is noticeablypresent 
just about everywhere you go 
are signs encouraging social 
distancing. Whether it is all 
viewed as a safety measure or 
an inconvenience, this way of life 
seems as though it will be around for quite 
some time.
 The global pandemic has triggered 
various changes in the daily routines of just 
about everyone. Fear of the Coronavirus 2019 
(COVID-19) has created a culture of its own 
which consists of facial coverings, social distancing, 
and hand sanitizing. These are significant changes 
to the lifestyles we have previously become 
accustomed to and have often even taken for 
granted. Speaking of face masks, there are two 

different sides to the mask debate; those who 
think they are helpful and those that do not. 
According to the Center for Disease Control 
(CDC), cloth face coverings are most likely to 
reduce the spread of COVID-19 when they are 
widely used by people in public settings. They may 
also help prevent people who have the virus from 
spreading it to others.
 There are, however, those who sit on 
the side of the argument who believe the 
virus is either a hoax, not dangerous at all, or 
that the masks will not increase their chances 
of preventing the virus. This, coupled with the 
findings of health officials and the guidance they 
have released to the public, has created mixed 

emotions depending upon where one 
stands. There is certainly a palpable 
rebellious nature surrounding the 
mandatory wearing of masks. There 
are those who feel that the mask is a 
violation of their civil liberties, others 
who feel it may have political strings 
attached to it, and others who have 
medical conditions that are aggravated 
by the masks and cannot wear them.
 In addition to the masks, another 
added safety measure influenced 
by COVID is social distancing. To be 
honest, 
prior 
to the 

pandemic, I had never 
used or even heard of 
the term. Well, except 
for the fact that the 
chaperones at my high 
school dances made 
us do it, but it was 
referred to by another 
term and for a totally 
different reason. 
Social distancing, also 
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known as “physical distancing,” means keeping a 
safe space between yourself and other people 
who are not from your household. 
Social distancing has significantly 
impacted the way we interact as 
well as the way businesses operate. 
Many establishments, depending 
on theguidance of local and state 
government, are operating at 80% 
capacity or less to prevent the spread 
of COVID-19. These measures have 
noticeably affected many business’s 
bottom lines, and some have even been 
forced into bankruptcy due to lack 
of revenue.
 As a result of the pandemic, 
there has been a critical shortage 
in the availability of various items. So much so, 
that there has often been a limit placed on the 
amount consumers can purchase. You can chalk 
this up to supply and demand and increased 
safety precautions due to fear of transmitting or 
contracting the virus. Hand sanitizer is a popular 
item that is difficult to keep on the shelves. 
Practically every place you enter, there is signage 
asking patrons to use hand sanitizer before 
entering. Whether it helps or not, these are the 
times we now live in -a COVID culture, if you 
will. It is understandable that there are those who 
will describe these changes as an inconvenience, 
since our way of life promotes most things that 
are quick and easy -fast food, high speed internet, 
microwave popcorn, and even speed-dating; 
anything to satisfy our impatience. We are a 
society of convenience.
 COVID-19 has caused a total shift in the 
way we operate. Businesses have restructured 
marketing strategies, airline companies have 
changed the way we travel, schools have had to 
rethink how students are taught, and hospitals are 
struggling with overwhelmed systems trying to 
deal with patient care. The government’s response 

to the pandemic has been less than desirable. 
Early in the fight, it was thought that some states 

had a handle on things when infection 
rates started to drop. Once stay-at-home 
orders were put in place, there were many 
individuals who questioned the decisions 
made by local and state government and 
became impatient. Once state-imposed 
restrictions began to be lifted, it did not 
take long before many people were 
right back to their normal routines. One 
lesson we can take from the Spanish Flu 
Pandemic of 1918 is when the residents 
of Philadelphia came out into the streets 
to try to boost morale for the war effort. 
Thousands of people were in the streets 
and within 72 hours, every bed in the 

city’s 31 hospitals was filled, and the city ended 
up with 4,500 people dying from the flu, or its 
complications, within a matter of days.
 One thing for sure is many are 
experiencing heightened emotions due to the 
various changes brought on by the coronavirus. 
Anger, anxiety, and depression are just a few ways 
some have coped with the current situation. 
Adaptation is thekey word for 2020. We have had 
to reprogram ourselves in order to navigate this 
constantly changing 
landscape. It will take a 
great deal of patience 
and consistency. This is 
not the new norm. We 
must ride this wave, 
take the necessary 
precautions, and 
hopefully come out on 
the other side of this 
better than before.
~A~


